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FMCG
́˾˩˹˨̍ нлму 



ɂɑɛɚɣɖɌ ɝɚɓɐɌəɔɫ ɢɑəəɚɝɞɔFMCG

ȻɚɝɞɌɎɥɔɖ ɝɧɜɨɫ, 
ɘɌɞɑɜɔɌɗɚɎ ɔ 

ɛɚɗɟɠɌɍɜɔɖɌɞɚɎ 

ȻɜɚɔɓɎɚɐɔɞɑɗɨ
ȺɛɞɚɎɔɖ ɔ 
ɐɔɝɞɜɔɍɟɞɚɜ

ȼɔɞɑɕɗ, ɞɚɣɖɌ 
ɛɜɚɐɌɒɔ 
ɛɚɞɜɑɍɔɞɑɗɪ

Ȼɚɞɜɑɍɔɞɑɗɨ

IT ɝɔɝɞɑɘɧ (Digital, Big Data, IoT)

ȻɜɑɐɔɖɞɔɎəɌɫ 

ɛɚɝɞɌɎɖɌ

ȽɑɜɎɔɝɧ ɛɜɫɘɚɏɚ 

ɖɚəɞɌɖɞɌ 

ɛɜɚɔɓɎɚɐɔɞɑɗɫɔ 

ɖɚəɝɨɪɘɑɜɌ

ȻɌɐɑəɔɑɖɌəɌɗɌ

ɚɠɠɗɌɕəɜɔɞɑɕɗɌ

3D ɛɑɣɌɞɨ. ȽɍɚɜɖɌ, 

ɛɚɐ ɖɗɔɑəɞɌ.

Ȼɑɜɑɡɚɐ ɎɚəɗɌɕə

ȹɚɎɧɕ ɝɛɚɝɚɍ 

ɎɧɍɚɜɌ, ɓəɌɖɚɘɝɞɎɌ 

ɝ ɞɚɎɌɜɚɘ

çȸɌɗɑəɨɖɔɑè 

ɍɜɑəɐɧ

ȳɐɚɜɚɎɧɕ ɚɍɜɌɓ 

ɒɔɓəɔ

ȲɑɗɌəɔɑ ɐɑɗɌɞɨ 

ɝɎɚɔɘɔ ɜɟɖɌɘɔ 

ɛɜɚɠɑɝɝɔɚəɌɗɨəɧɑ 

ɟɝɗɟɏɔ ɐɚɘɌ

ȶɚɘɛɨɪɞɑɜəɚɑ 

ɘɚɐɑɗɔɜɚɎɌəɔɑ

ȼɚɝɞ ɒɑəɥɔə Ɏ 

ɖɌɣɑɝɞɎɑ ɛɚɖɟɛɌɞɑɗɑɕ

ȼɚɝɞ Millenials ɔ Gen Z

ȼɚɝɞ ɝɜɑɐəɑɏɚ ɖɗɌɝɝɌ

Ȼɜɚɐɟɖɞɧ ɝ ɔɝɞɚɜɔɑɕ

Ȼɜɚɍɟɪ ɛɚɞɚɘ 

ɛɚɖɟɛɌɪ

ȻɜɑɐɝɖɌɓɧɎɌɞɨ 

ɒɑɗɌəɔɫ 

ȿɛɜɚɝɞɔɞɨ Ɏɧɍɚɜ

ȻɜɑɐɔɖɞɔɎəɚɑ 

ɚɍɝɗɟɒɔɎɌəɔɑ 

ɝɜɑɐɝɞɎ ɐɚɝɞɌɎɖɔ

Supply chain 4.0 Ad 

hoc

Supply chain 4.0 Ad 

hoc

Uberization



1. CONSUMERS& CATEGORIES 

2. CUSTOMER EXPERIENCE

3. DIRECT-TO-CONSUMER RELATIONSHIPS

4. SUPPLY-CHAIN OPTIMIZATION

5. DIGITAL MANUFACTURING



http://www.bain.com/infographics/europe -consumer -goods/

Åȴɓɘɑəɑəɔɑ ɛɚɎɑɐɑəɔɫ, 

ɞɜɑɍɚɎɌəɔɕ ɖɗɔɑəɞɌ ɖ 

ɟɎɑɗɔɣɑəɔɪ 

ɝɚɓɐɌɎɌɑɘɚɕ ɢɑəəɚɝɞɔ 

ɍɟɐɑɞ ɛɜɚɔɓɎɚɐɔɞɨ 

ɐɚɛɚɗəɔɞɑɗɨəɚɑ 

ɐɌɎɗɑəɔɑəɌ ɜɔɞɑɕɗ. 

Åȱɥɑ ɚɐəɔɘ ɠɌɖɞɚɜɚɘ 

ɐɌɎɗɑəɔɫ ɍɟɐɑɞ ɜɚɝɞ 

ecommerce ɖɌəɌɗɌɔ 

ɐɎɔɒɑəɔɑ ɛɜɚɔɓɎɚɐɔɞɑɗɫ 

əɌɛɜɫɘɟɪ ɖ ɖɗɔɑəɞɟ.  



ȼɑɌɖɢɔɫ ɜɧəɖɌ əɌ ɛɚɖɟɛɖɟ Amazon Whole Foods ð

ȾɌɖɚɑ ɐɌɎɗɑəɔɑ ecommerce ɚɖɌɓɧɎɌɑɞ əɌ ɜɔɞɑɕɗ

https:// www.ted.com/talks/scott_galloway_how_amazon_apple_facebook_and_google_manipulate_our_emotions/up -
next?language=en&utm_campaign=social&utm_medium=referral&utm_source=facebook.com&utm_content=talk&utm_term=techn
ology#t -685666


